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WHO WE ARE

Protivitiis a global consulting firm that delivers deep
expertise, objective insights, a tailored approach and
unparalleled collaboration to help leaders face the
future with confidence.

Our revenue*:

Protiviti and our independently owned Member Firms $865 million
provide consulting solutions in finance, technology, in 2016
operations, data, analytics, governance, risk and
internal audit to our clients through our network of
more than 70 offices in over 20 countries.

over 20 countries

We h®ave served more than 60 percent of Fogune in the Americas, Europe,
1000 and 35 percent of Fortune Global 500- e il SR A
companies. We also work with smaller, growing
companies, including those looking to go public, as
well as with government agencies.

Asia-Pacific

Protivitiis a wholly owned subsidiary of Robert Half More than
(NYSE: RHI). Founded in 1948, Robert Halfis a 4600

member of the S&P 500 index : .
professionals**

*Inclusive of Protiviti'sMember Firm network, revenue forthe yearending 2016 was$865M

**lnclusive of Protivitiodos Member Firm network, the number of professionals is more
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SOLUTIONS DESIGNED TO IDENTIFY, MEASURE &
NAVIGATE CLIENT RISKS

Provenvalue-added solutions: Deep competency inthe following industries:

Government Services and

Transaction Services )
Nonprofits

Risk and Compliance Energy and Utilities

Consumer Products
and Services

Restructuring and
Litigation Services

Business Performance
Improvement

Technology, Media
and Communications

Data Management and

Advanced Analytics Financial Services

‘

Internal Audit and
Financial Advisory

Manufacturing
and Distribution

Technology Healthcare and
Consulting Life Sciences
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THE CHALLENGE & GOALS

Understandingthe core causes of customer loss, acquisition, expansion and profitability and the impact it
can have on your businessis critical to driving growth.

Customer Experience

Competence
- Trust
Easy to do business
Fair and unbiased policies
Fast problem resolution
Courteous senvice
Engaged complaint response
Value deliver

Integrity
Reward the right behaviors
Push vs. Pull

Deliver value (offer) —

New customers vs. Loyalty

Customer Engagement
Listen
Join the conversation
Build relationships

Consistency
Consistent experience
Employee retention
Consistent treatment by channel

Peak Experience

Competence .
I & Optimal \
O Customer Growth
Integrity
Customer ..
Experience ‘ 00000
Love Optimization ()
®
000000 o
O Prescriptive
Consistency ® Actions

P r ot iCustomar Exgerience Optimization Framework identifies
and quantifies key customer propensities, identifies the necessary
actions to mitigate risks and capitalize on opportunities and
prescribesoptimal allocation of resources to drive value.
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THE ARCHITECTURE

Applications Integration Core Data Hub Consumption
Core Systems Oré;ecl;?;ﬁ]lﬂ &
ETL
iTrac
2 5B
Salesforce "g Business E 8
g8 Subscription Consume Objects 8=
Workday o L8
& @)
People 8
Planner = :
g Self Senice &
iBudget é Discovery
|_
Other .
Business || _
Objects || © €
Non-Core Systems 820
Tableau || 8°8 =
WFRMS | |8 S8
.5 8 PowerBlI a
QAS S5
2 g
=
1d ioti .
Others+ | [ Subscription Advanced Analytics

HADOOP

DATA LAKE Consume
External Data (All Data)

34 Party Data

ETL

Statistics,
Predictive

Digital / Surveys
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THE ARCHITECTURE

Applications

Core Systems

iTrac

Workday
People
Planner
iBudget

.
Non-Core Systems

Transactional Reporting

WFRMS | [ €
S £
QAS S5
n L
&
Others+ =
|

External Data

34 Party Data

Digital / Surveys

Integration

ETL

Subscription

Subscription

ETL

Core Data Hub

HADOOP
DATA LAKE
(All Data)

Data Lake

Consume

Consumption

Operational &
Governed

Business
Objects

Reporting,
Dashboards

Self Senice &
Discowvery

Business
Objects

Tableau

Exploration
Analysis
Dashboards

PowerBlI

Advanced Analytics

Statistics,
Predictive

(o2}
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HOW DOES THE DATA CLEANSING PIECE WORK?

Software Components Required
@.A SAP Data Services

A SAP Information Steward

A SAP Address Reference Directories

Data Analysis

A Data can be staged to a local database using Data Services OR simply take a
flat file export via the SalesForce web app

A Connect data to Information Steward and analyze with the Data Cleansing
Advisor

A Decide on cleansing strategy and implement via ETL in Data Services

©

@ Cleansed data can then be pushed directly to Salesforce and/or Source Systems
using the standard connectors, custom programs, and/or Data Services Salesforce

adapter
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DATA CLEANSING ADVISOR TO REVIEW CUSTOMER MASTER DATA

Overview: PROTIVITI_CUSTOMERS -] Close Solution Publish Selution ["] View Summary @
Cleanse > Match
Verify data cleansing results Verify matches and refine matching

View Match Results

View Cleanse Results

Address/Geo tch Statetie:

: De-duplication
cleansing B toing records [ Nonmotehing records

Address Cleanse Statistics:

l Incorrect addresses l Caorrect addresses

1800
1400
1600
1200 1400
21000 E 1200
E 200 - 1000
ua 00
E 600
E 00
z W a0
00 200
0 1] —
Current After Cleanse Matching records Monmatching records
Summary: Summary:
Correct addresses after deanse: 892 Matching records identified: 8
Incorrect addresses after deanse: 733 Monmatching records identified: 1677
Total number of records processed: 1685 Total number of records compared: 1685
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SALESFORCE CUSTOMERADDRESS QUALITY DASHBOARD

Cleanse Results; PROTIVITI_CUSTOMERS Ad d ress Overview -n.I] View Charts I E View Data

Select charts to see more detalls 8 AllRecords (1685) » Address b Corrected addresses (527) » Street(151) » Al » com po ne nt
Cleanse Results for: |ﬁ.ddress B Corrected Addresses Correctlons Corrected Street Addresses
\ Street
Valid addresses Street
Street type
Invalid addresses Secondary
Street prefi or pos...
Corrected addresses City, region, or pos... Street number
0 n %0 &0 @ 0120
0 00 M W W0 S0 &M 0 B 0 10 200 00 4 500 Number of records
Mumber of records Mumber of records
Summary:
Summary: Summary: Corrected street: 50
Valid addresses: 365 Corrected street address: 151 Corrected street type: 109
Invalid addresses: 793 Corrected secondary address: 0 Corrected street prefix or postfix: 3
Corrected addresses: 527 Corrected city, region, or postcode: 471 Corrected street number: 0
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SALESFORCE CUSTOMERADDRESS STANDARDIZATION

Cleanse Results: PROTIVITI_CUSTOMERS Before and After Cleanse
' showColews | (3 RecordDetals || Basc Transformations toriers DEgotDin | F M (1685) » Address b Corrected sddresses (S27) b Street(151) » Street(50) »
Address

Before i After
Address Oty State T Code C... Bulding Hame Addess e oty
F501US Hy 41 Leesburg AL 34788 s 5501 U5 Hghway 441 Leeshurg
650 Maryvibe Univ D Saint Lous O 63141-7199 s §50 Maryvile University Or Saint Lous
200 Frst 5t. 5w Rochester o 55505 us 200 1st 5t 5W anchester
350 Chardon Avenue San Juan Puert Rico 00915-2101 " 350 Ave Charden San Jan
1535 Boradway Fiew Yerk Y 10036 T3 1585 Eroacay e Yok
1250 Brodaway To—— N 10001-3707 ‘Ilu; 1250 Broadway Hew York
25015 State Fwy 121 e ™ 067 T 25015 State Hghway 121608 Lewsie
3216 Spring Rain Cou Ok 4l vA 0171 T 3216 Sering Rain €1 Ouk il
2160 Sattebte Bivd Dukith A 30067 us 2160 Satelite Bhvd Duiuth
8377 E Harford v Seottseaie Az 85255 s 8377 E Hartford Dr Seottsdaie
20N, Bght 5t Richmond va 215 s 20185t Suchmond
9229 Lyndon 8 Johnso Dalas ™ 75243 s 5223 Lyndon 8 Johnson Py Dallas
120 5 Lasalle Chicago 1 60603 s 120 5 La Salle 5t Chicage
1701 Marlton Pike Ea Cherry vl n 08003 us 1701 Marlton Pike £ Cherry
14901 5 Orange Bloss Ortando A 32837 s 14901 5 Orange Blogsom Tl Oriandin
1111 Hinth Strest Des Mores 14 50314 s 1111 9th 5t Dies Mares
5830 Colonnade Bouke San Antonic ™ 7230 us 5830 Colornade Bvd San Antonic
28035 Avenve Suefr valencia A 91355-1104 s 28035 Avenue Stanford Vaienca
1101 Thed 5. § Mrneapoks o 55415 s 11015 Jdl 5t Mrrssooks
11460 Ave of The Amer Mew York WY 100355803 us 1150 Avenue of The Amencas e Yok
5501 Lyrdon B Johnse Dalas ™ 52406225 s 5501 Lymdan 8 Johnsen Fary Dalas
27500 Riverview Cant Beorits Springs R LM s 27500 Reiverview Center Bhvd Bonta Sormgs
222 W Merchandise Ma Chicago 1 60654 s 222 Meschandse Mart Piz Chicago
Theee Uriversty Pis Hadhensac M 076020568 s 3 Uriversity Plaza Dr Hackeraac
‘:‘1 Bl e e fia Rl b (L & WD B P e b Fid REETEE
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SALESFORCEACCOUNT DE-DUPLICATION DASHBOARD

Match Results: PROTIVITI_CUSTOMERS

Overview @ View Charts I H

E View Data J

Select charts to see more details 4 All Records (1685) » Matchingrecords (3) » Al »
Match Results
Matching records
Monrratching records
[] 00 40 &0 &0 1000

Humber of records

Summary:

Matching records:
Monmatching records:

1677

1400

1600

High

Medium

Low

Match Confidence

Customer Match
algorithm confidence

1 1 3 4 5 [3
Humber of records

Summary:
High-confidence match: f
Medium-confidence match: 2
Low-confidence match: 0
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ACCOUNT DE-DUPLICATION DETAILS

Match groups

Match Results: PROTIVITI_CUSTOMERS

4 Show Columns Compare Records | Q) Export Diata 5 Al Records (1685) » Matchingrecords (8] » A »

300 Frst Stamford A
300 Frrst Stamford Pl

211 HBroadway ! E sl0d-3T (N

1 Hetropoitan 59 GN0RITH (3

901 W Wakuit Hll L THE-1001 (97
501 W Walnut Hll Ln 1 TH0R-1001
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ACCOUNT MATCH REVIEW FEATURE IN INFO STEWARD

Tasks RHAUSER_DQM_BLUEPRINTS_MATCH_REVIEW1_6

M Match Review Summary for Task: RHAUSER_DQM_BLUEPRINTS_MATCH_REVIEW1_6

Match Groups by Status Match Groups by Size Match Groups by Reviewer/Approver
Total Match Groups: 80 Total Records: 187 Show: |Re
60 — 4_
54 —
= 48 — =
%- 42 — %—
For Review 72 i 36 — i
Z 30 — zZo2-
Approved 2 §— 24 — %
_ g1 :
Reviewed & % 12 k] I
&6 —
[] - L]
4 3 2 Ric... Rich Adm...
Humber of Duplicate Records Reviewers

Match Review Progress

Show: || Show Target Match Groups Estimated Completion Date:  2017/12/03 B Reviewed B Approved

|| Show Estimated Completion Trend

] Summary

Reviewed Approved

m

Completed Match Groups: 3 2
Average Progress Rate (per day): 1 % 1 %
Remaining Match Groups: 72 78

Required Progress Rate (per day): - -

snCIS) YDEN J0 Sequing
=y

(5]

[1s
Auto Confirmed
For Review
Revizwed
Rejected
Approved
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THE ARCHITECTURE

Applications

Core Systems

iTrac

Salesforce

Workday

People
Planner

iBudget

Transactional Reporting

Other

.
Non-Core Systems

WFRMS | [ €
S £
QAS S5
n L
&
Others+ =
|

External Data

34 Party Data

Digital / Surveys

Integration

ETL

Subscription

Subscription

ETL

Core Data Hub

HADOOP
DATA LAKE
(All Data)

Data Lake

Consume

Consumption

Operational &
Governed

Reporting,
Dashboards

Self Senice &
Discowvery

Tableau

Exploration
Analysis
Dashboards

PowerBlI

Advanced Analytics

Statistics,
Predictive
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THE VALUE OF EMBEDDED ANALYTICS

Embedded analytics puts intelligenceinside the applications people
use every day to improve the analytics experience and make users
more productive by combining insight and action in the same application.

Onp Increases user experience/adoption through a
single application

O=p |mproves decision making by putting relevant
content at your fingertips

Omp Increases productivity by combining insight and
action
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WHY EMBED SAP ANALYTICS INTO SALESFORCE.COM?

-
You are probably already using SAP Analytics as your enterprise solution.
Why notleverageit!
4
N
No more jumping from one business application to another for analysis
J

Standard Salesforce reporting is extremely limited

|l t6s easier to get an aggregate view across
management, pipeline developmentand KPI evaluation
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WHAT DID WE DO?

We developed a custom integration from Salesforce.co to the BusinessObjects
Enterprise Reporting Platform using the Salesforce Canvas Application API

The integration provides seamless access to BusinessObjects content inside the
Salesforce web application, including single sign-on to BusinessObjects from Salesforce

A You can mashup, merge and view data from SAP Lumira®, SAP® Crystal Reports®,
SAP BusinessObjects Design Studio, SAP® BusinessObjects® Web Intelligence®
and more.

We can leverage the integration to provide access to the standard BusinessObjects
reporting interface or they can directly integrate specific report content into existing
Salesforce pages
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DEMONSTRATION




WHAT IS IT?

BusinessObjects Reporting Platform integrated as a tab in Salesforce.com

W salesforce.com - Enterpriz X

€ - C | @ https://cnal.visual.force.com/apex/Lumira?sfdc.tabName=01r30000001c9TK

s
salesforce BEEENS Search..

Home Chatter Opportunities Accounts  Pipeline jebi BETLIICN Desigh Studio  +

Create New... v 5
o BestRunCorp = Analysis sl a
0
a
i Unresolved ltems
Y
2 Amanda wering 2014 Revenue and Margin by Country
W Decision First Technologies 4 coun
N . N ountry
€ BWon HANAand HANA Live Top Countries by Gross Margin (%) Gross Margin (%)
&) Senvices for Bl Suite - Search
© Cnismenmnicor . B Gross wargn (%)
& DSUparade E=nal 41% o I 42% Argentina =
- - o
<) HANA Analutics Project &
© BNana Candoae. Russa L . w R
= 4 v
) BlRoadmap and Reporting E— 1% ’,c' * 40% Belgium
(& TM HANA and EIM Data A% A
Project v 'y 30% Brasil
——— Colombia |40% * I
4 s = 2 Chile
38%
France 40%
China
& Recycle Bin T
Colombia
- Denmark
Top Countries by Revenue Sales Revenue and Gross Mar...
. 30.00M - - 60.00 Egypt
United States o o COLIEIeE
@ © © salesRevenue France
. o 2000M - - 4000 E Gross Margin
H = Gross Margin (%) Germany
H =
United Kingdom © 1000M - - 2000 4 India
g g
France 3 o Haly
0.00 00
South Africa 2012 2013 2014 Japan
Year/ Quarter . -
<[ 1 ]as>

Copyright ® 2000-2015 salesforce.com, inc. All rights reserved. | Privacy Statement | Security Statement | Terms of Use | 508 Compliance
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WHAT IS IT?

Report on Salesforce content using BusinessObjects integrated Sales

20

salesforce Search...

orce Drivers

- Search Scott Golden - Help & Trz
Home Chatter Opportunities Accounts B2 GEN Webi  Lumira Design Studio Bl Launchpad  SAP Dashboards  +
webIntelligence ~ |0 2= & - | 5B db [ 0 & - ‘fl [CRir-- ||3Track' 3 Drill - -?_éﬁlherﬂar EFreeze'EEﬁoutlme|
|I?§ ‘Sales Rep (&l values) ¥ |Clc9e Month (&1l values) ¥ |Senn'ces T |SapInﬂuenced?{AII\.aIues) T |Qtr—3 v |LBadSnurce(AHuaIues) v |AgeWeek{AII\.alues) T ‘
6 . . Last Refresh
——\ decisionfirst” New Plpe“ne Report 8/27/2015 12:30:11 PM
—— | Weekly Added Pipeline by Current Stage % Last 90 Days Added Pipe by Current Stage
1,500,000 - 6,427,630 -
— 6,000,000 - Opps Added Last 90 Days
- D
1,000,000 — Probability Probability  grian 22 2,867,100 §130,323  287%
u 100 40800801 = u 100
E £ Cathy 28 1,320,800  §51,148 213%
H | LU H CEY
E m s qu s House 4 450,000 5112,500
500,000 - :?:b":;ﬁ;y:go o R = 50 Jessica 2 454600 §50511 121%
| 25 m2s
Amount = 577,000 Patrick 15 741,800 548,453 T4%
mo mo
76 5,843,300  §76,886 167%
0-r v
2015
Weeks Prior to Current Week Weeks Prior to Current Week
Weekly Added Pipeline Amount and No. of Opps .
Opps Added this Week
1,500,000 - - 15
Account Name Opportunity Name Mext Step
MSA rediines with legsl
ACME Universe troubleshooting PN 4ins 7 $24000 L Bret Darey
1,000,000 - =10 Automation
< ® 8128 JB to speak with Chris
E Hickmsn, they have budgated
3 & AlMeasures 10K to essentially recreate what
S § W Amoum Mapping Quick Stert  JB 018115 1 $10.000 few monins back i hme
" apping Quick Ste 181 X Few months back. ave
500,000 - @ #of Opps ABC International zame of their dsts, | naed to find
out if the 10K is realistic, but per
Chris he said we should be able
todoit
" 8/24 JB to ffu with Tayior. |

e Sy, o

Sy W
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WHAT IS IT?

Display Non-Salesforce Data in Salesforce Portal using the full suite of

BusinessObjects Tools

€« - C ﬁhtlps://c.naluisual.forcecom/apex/DS’sfdc.tabNamE:01r30000001c9w4

seatcn — SR —

Home Chatter Opportunities Accounts Pipeline Webi Lumira LRSI +

salesforce

From D100 Executive Summary M c
Select functional area for more information

® Actual ® Actual
Net Revenue ® AOP Net Income ® AOP

100,000,000 20,000,000
50,000,000 - 15,000,000
60,000,000

10,000,000 -
40,000,000 -|

5,000,000 -

0-

Customer Fill Rate Last 20 Days
As of 06/17/2015

96%

Percentage delivered

[EXEX]

Bridges Rankings Statements Average Sales Last 20 Days
As of 06/17/2015

4,333,224 4,147,784

USD, amount ordered UsD, amount delivered

Y,

Yesterday's Sales
As of 06/17/2015

3,986,045 3,841,814

USD. amount ordered USD. amount delivered

Aging Inventory

Copyright® 2000-2015 salesforce.com, inc. All rights reserved. | Privacy Statement | Security Statement | Terms of Use | 508 Compliance
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WHAT IS IT?

Integrate report access into Salesforce pages and launch reports directly in

the context of the currently viewed object

ecount e ) e e s
Account Owner

[E1 Brizn Jordan [Change] Rating
¥ \.L'\.Ijant:_rnaar: Design Studio vs. AccountName A C\VE AutomatiByiew Hierarchyl Fhone
Lumira Account Site  Milwaukes Fax
¥ BoucC 2015 Parent Account Website
¥ DGIQ2015 Account Number Ticker Symbol
Webinar: Upgrade to Bl T o hi
i 4.1 Aug 2015 yipe Customer =
Size LE Employees
Innovation Day - Boston Sep
¥ Izrar%mbnn Boston Se Industry  Cther SIC Code
i . Annual Revenue
| Amands Wierling
)
= Account
& Ashley Tavior e heeen
t‘ aap rica, Inc DFT Consultant
P - ECC Customer «
&/ Jason Pitser
- Created By  Greg Tavior, 8/22/2005 2:08 PM Last Modified By ~ Amanda Wierling, 2/13/2015 2:07 PM
Description  Industrial Automation
. Custom Links  pews financial profie map
@ Recycle Bin Opportunity Detsils

Can »

automatically
launch in
section or
providelinksto
launch specific
reports
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