MAXIMIZING YOUR SAP Bl INVESTMENT

Leading Implementation Partner for SAP HANA & Business Analytics
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VISION, PURPOSE, MISSION, STRATEGY & VALUES

OUR STRATEGY

A Services
A Customer centric
innovation

OUR MISSION

To Transform

Businesses through
Big Data and Analytics

Solutions OUR CORE VALUES
A Being Go-Giver A Highly Collaborative
A Delivering Excellence & iterative
A Long-term Focus A Humility & Hard work
A Proactive A Inspect and adapt for
Communications higher effectiveness
A Nimble & Flexible
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IMG ROYALTY DATA MART - KEY ISSUES

A Current Solution:
A Royalty Data Mart built in MS SQL Server
A SAP BOBJ used for Analytics & Reporting

A lIssues:
A Unable to provide insight into how the program could be enhanced to
increase royalty revenues
A Lack of predictive capabilities
A Need for enhanced visualization capabilities
A Need the ability to process & present the data at the most granular level
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IMG ROYALTY DATA MART - DATA MODEL
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IMG ROYALTY DATA MART - SOLUTION APPROACH

A Load the source tables in HAN&act and Dimension tables

A Modeling in HANA
A Attribute View
A Analytical View
A Calculation View

A Push down all calculations into HANA
A Counts (Licensee Count, Store Count, Retailer Count)
A Formulas (APU, RPU, Avg. Sales per Zip, etc.)

A Best Practices for HANA Modeling
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IMG ROYALTY DATA MART - SOLUTION FLOW
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IMG ROYALTY DATA MART - OUTPUTS
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IMG ROYALTY DATA MART - OUTPUTS
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